
2l

aJ 9/ a tt t, t 4l I I
n1:5uiqiln1ilu: nr:xo{ennl:lut$[?uola?It?u

luttfl ur{nonlm{ n1.rrnuufi lufl :
Perceived quality, customer service and Seven Eleven.

In Bangkokyai Bangkok

,l 1r^l
fil{Y{l{f tnJuoglgl

,, y a, I y-.y--i- I
fl 1:niln?10 cr:v[ilu0 9lodolutl:T9ltl1fl u

., 1 j < c,, ta a a
riJu d?ililu.rl,o{fl 1rd nul9l'1ilfi a ngfl itJ:6U€Ulu:fi lrq : noilfi lufllcYl9l

dtfl 1?t1 n]:oonl:fr'2'hj ol.n.a) iJnl:6 nHl 2ss8

o

QIir

5U



v rJ It v^
l.t?,r.,on'l:fl n?-lofl:v

Ios

fianqfl:

o101rulrulflg I
d,i" " n
ullfflmofl1lflnu l

v 9 
^ 

Yrt t a I I q
nr:ruiEaml?{ur n'l:1o{le Rnl:1ur$t?uotaTtt?1{ lutlJgl

10nofl lfi fu n:{rlt?ttJYtuFr:

I Ya Iultlru l{tr ull of,fl

urfi 1l{rnotJlriuotq.ln (nltonnlt)
a J-nr.!u n: ?nqasl]

2557

( :fl.gann al 1{Ft:

rJ:vtrun::rnr:

/ 0101tu utnu1

2un1rfid'ngfl:

)

( er. rfir.lni tupnr )

ut
v dA( ot. faf,u Yli grrio )

,,7



ruvruf, urluisrsi nr:irfqornrnlSnt:tolqndriruruiu6rar"['iu lurtnlr'rnonltqi

fl:.1[YlY{lJfi lUfi:

o10 r: ul]!: nu1 9:.YUU1l: ') FIYYA T

! nfluo

r ru i oiutil dr : e o il ! iet q il :; c I ri tY{ o I ) rin! 1 a n! ol s d ?u qnfl n t o't tu : tR n

lurtnurlnonlrqj nlrrvrvr!Nrun: fiurldt3nr:irurfl.ju6radrjulunrnn-lnrira dlrflu
,), A, 4 4 v 9, t' al ;

il:;rrn:n{lriJrfiu'lufrdo{nl:dn!1 2) dn!ln1:iuito':'ju: lnfln0n nlflfl'l:u:fll:Yl

ldirnrnirurrrirfi :) rrjialrfiuunr:fuftol{uSlnnoioqotnruRr:l3nr:q o"rttunnrl
c, . dr .l < q d ,.. -

a-nU orvdrUqO nAr O{ {!i lnn l{uUUaolOtl (questionnaire) ttJutn:0.:Uo tunl:ln110{a

' iov, -
1U1nflAinA!01'toul lYt ['t!Yllnu 150 flu

t I I I 14
fi a n 1 :;o-oY{ u i'l {n o I ttu I a o I o 11l d ?u lv iU [iJ u ]'l q r rl 0 1 q 3 l -40 lJ 1l : u n 1l

jq
n1:flnul :iuful9l: lJOlXY{::.1:',l$n1:/:gld1 n0 un?1 o tunl:1#u3nr:filorriac + nil

i:ru'lrisio16ou 30,001-40.000 ulyl lurieutolnr:fufrioqrunrvrnr:u3n1:ln0Rlvr:?uyl!'j1
t c I Y ao -

odlu:sriulrn Han1:r i uulfr uun 11! rln nn 1{fl 1: iU !qorn rn nr:t: n1: Y{u 11Qnn1T u[11fl

oru:rn"'unr:dnur:ru'lricio16ou unneif itiuinl:irjf,eioqornrvrnr:!3nr:'hiunnrirsdu

rusianrirdi oriu uayorrr:d1unr:l{rinr: unnsirrfiufinr:iuirioqornrnuinr:trnnri'1.:riu

T53911 rUU fl 'Ifl tUTl{fl On 0.U5



Customer's Perception of Service Quality Provided by 7- Eleven Convenience Stores in

Bangkokyai District , Bangkok Metropolis

Abstract

The objectives of this survey research were to 1) study personal factors of customers

using services provided by 7-Eleven stores in Bangkokyai District , Bangkok Metropolis who

were targetpopulation under study. 2) study their perception of service quality provided by the

stores 3) compare theL perception of service quality based upon personal factors. Questionnaire

was used to collect the data. Sample size used was 150 persons.

Outcome of the snrdy revealed that the majority of respondents were female , 3140 yeats

of age , bachelor-degree graduates working for goverffnent or goverffnent enterprises with

monthly income between 30,001-40,000 baht. They used the service 4 times a week. Study of

their perception of service quality indicated that the score was high on a given rating scale.

Perception of service quality based upon sex, education, monthly income of respondents did not

differ while perception based upon respondents' occupation and frequency in the use of service

did differ at 0.05 level of significance.


